The Return Journey:
2022 Research Study

In 2021, we launched The Return Journey, a global report that examined attitudes
and expectations towards travel before and during the pandemic. Fast forward a year,
and with positive signs of travel recovery, we conducted new research in the UK to
understand travellers and their new priorities when it comes to spending their hardearned money.
The study was carried out in conjunction with market research firm Censuswide*, polling 2,010
respondents in the UK, who had travelled by air in 2021 for either leisure or business purposes.

Part 1: The State of Travel

•

Travel optimism exists: 93% of leisure travellers plan to travel abroad
by air for leisure in the next year and 84% of business travellers plan
to travel abroad by air for business in the next six months

•

Leisure travellers have fewer plans to travel for business, but not vice
versa: 66% of leisure travellers have no plans to travel for business in
the next two years, whereas 88% of business travellers do plan to
travel for leisure in the next year! And furthermore, these concerns
and attitudes are nuanced, as:

		

o 39% of travellers are confident about travelling
			 internationally in the next year, but 38% still have
			 some concerns
		
o 65% of travellers found motivation during the
			 pandemic with the prospect of travelling again, and
			
63% say that travel means more to them now than it
			 did before COVID-19
		
o
			
			
			

44% of travellers intend to travel abroad more
frequently post-COVID, and 46% say that they’ll
spend more money on travel this year – in fact, 43%
have specifically put money aside for travel

		
o 63% of travellers said that they would rather spend
			 money on a holiday this year than on material items

Part 2: Concerns and Opportunities

•

48% of travellers are concerned about losing money because of
COVID-related cancellations

•

However, just under half (48%) of travellers admit that their decision
to book a trip would be influenced by more flexible re-booking
policies or COVID-19 insurance as standard

•

Furthermore, 61% of travellers are more likely to buy travel insurance
today than before the pandemic – and 74% are more likely to read the
terms and conditions

•

32% of travellers today are concerned with their mental health,
compared to 24% in 2019

•

The possibility of quarantine causes headaches, with 34% of travellers
putting this as one of their top concerns for their journey. Cost is also
a key concern: 30% are worried about the costs and hassle of
cancelled flights. This has been a constant throughout the pandemic,
with 30% of travellers in 2020 admitting worries around losing money

•

Many travellers are willing to pay for additional services during their
forthcoming journeys; 29% would pay for fast-track security, and
30% would pay for fast-track passport control. 30% would pay for
extra legroom on the plane – and 20% would pay for extra hold
luggage

•

There are many opportunities to help calm travellers, as almost half
(48%) admit that they think flying this year will be more stressful
than last year – 10% percentage point increase on those who flagged
in 2020 that they thought travel would be much more stressful than in
the past. Travellers are keen to get back in the air: 26% of business
travellers report that not being able to travel has put their business at
a competitive disadvantage, and the same percentage said that it has
had a negative impact on how they do business

•

Similarly, the travel ecosystem has a role to play in enabling travellers;
30% of travellers admit that understanding COVID documentation
(vaccine passports etc) was stressful, and 29% said the same about
testing requirements. Making these changes clear can have a very
positive impact on the overall journey

•

Furthermore, 27% would pay for airport lounge access to improve
their wellbeing at the airport, and 66% wanted socially distanced
spaces to sit in, showing that many people are prioritising their
wellbeing and taking time out to relax during the journey

What Does This All Mean?
The research shows a clear and pent-up demand for travel, but that there
is a need to allay concerns, and to make the experience both enjoyable and
efficient.
Travellers are keen to get back into the world again, and if the industry
can work together to make it happen, we can restore the joy to travelling,
provide a better experience, and reap the rewards of a world on the move.
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